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Brand & Marketing Communications Manager Profile
Results-oriented professional with solid track record of success in branding, marketing, and business development. Highly skilled in implementing brand marketing strategies and key performance indicators.
— Areas of Expertise —
Business Plan Development | Budget Management | Market Analysis
Customer Satisfaction & Services | Talent Acquisition | Public Relations
Product & Brand Awareness | Cross-team Collaboration | Leadership & Team Building
Professional Experience
Alnile Bank	Khartoum, Sudan 
Brand Manager	8/2018 – Present
Formulate strategies and direct marketing campaign across print, broadcast, and online platforms to align products and services with clients’ expectations and improve brands’ credibility. Assess marketing campaigns and develop reports. Oversee advertising, product design, and various sorts of marketing to enhance branding consistency. Interact with customers, assist junior assistants’ team, and collaborate with cross-functional departments to maintain operational activities. Streamlined banking operations by managing budget. Organise various promotional events, including product launches, exhibitions, and photo shoots.
Key Accomplishments: 
· Implemented ‘Cashaman’ campaign in collaboration with agency, supervised the shooting of advertisement in Egypt, and launched the campaign in all print and electronic media.
· Increased customers with the successful launching of the campaign by allowing users to pay university bills, purchase electricity, cash transfer, and use ATM without bank account.
· The campaign was very successful and we had many people registered for the service 
· Redesigned staff uniform to best reflect brand image of the bank.  
Mercury Advertising Company	khartoum, sudan
General Manager	1/2017 – 7/2018
Strengthened customer relationships by utilising multiple communication channels, while comprehending clients’ business expectations and requirements. Led and instructed company team in forming strategies, developing innovative approaches, and streamlining operational budgets. Devised business models, revenue structures, and creative campaign ideas for prospects and new dealings. Inspected acquisition potential by analysing the market. Screened and hired new talent for key positions. Chaired shareholder meetings and partook in operating and management committee.
Key Accomplishments: 
· Spearheaded brand awareness by utilizing various social media channels.
· Invited the World Health Organisation and embassies to a leading breast cancer hospital, spreading awareness regarding the disease in Sudan.
Mohammed Nour Optics	Khartoum, Sudan
Marketing and Business Development Manager	3/2016 – 11/2016
Implemented company’s brand marketing strategy and key performance indicators (KPIs). Supervised promotional activities to accomplish territorial sales goals aligned with operational plans.  Researched and monitored the market to update management with market trends. Formed and optimised company’s annual business development plan. Partook in agreements negotiation and established alliances with strategic vendors. Authored the context and business growth objectives. Encouraged new clients and created accounts by utilising strategic and operational sources.

Key Accomplishments: 
· Spread eyesight testing awareness by promoting ‘World Sight’ day held in October.
· Played an instrumental role in launching a new brand: ‘Maya’ targeting lower class clients by organising and partaking in a cosmetic exhibition, printing material, and conducting survey to spread brand awareness.
· Partook in conducting free eye tests and selling glasses to DAL group staff, who the agent for Mercedes in Sudan.
Brand Avenue Agency	Khartoum, Sudan
Account Supervisor	4/2015 – 11/2015
Played an instrumental role between customers and the agency. Organised events by collaborating with clients and company’s creative team. Examined and updated brand and agency information by using various social media channels.
Key Accomplishments: 
· Boosted brand awareness by organising marketing campaigns.
· Optimised work task and comprehension of clients’ briefs, by coordinating with designers, creative team, and prospects, completing tasks within a tight deadline.
Career Note
Executive Marcom and Branding, Canar Etisalat subsidiary - Khartoum, Sudan
Personal Banker, Byblos bank - Khartoum, Sudan
Education and Credentials
Master of Business Administration Marketing Specialization
University of Medical Science and Technology – Khartoum, Sudan, 2010
BSC Degree in Computer Science and Business Administration
University of Medical Science and Technology – Khartoum, Sudan, 2008

Chartered Institute Marketing (CIM) diploma level 6 (three modules):
 Cambridge Marketing College –  London, 2019 
· [bookmark: _GoBack]Strategic Marketing 
· Innovation 
· Matrices 
Technical Proficiency:
Microsoft Office | Advanced excel course taken at Aptech

Training:
Contract Support Department, Huawei | 7/2011 - 9/2011
Marketing Department, Zain | 1/2010 - 2/2010
Customer & Technical Support, Dal | 4/2010 - 7/2010

Hobbies:
Designing creative flower cup cakes
Founded an advertising agency named “Mercury” based on planet Mercury, representing uniqueness and creativity
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